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of consumers do 
not trust car dealers

of consumers are reluctant to 
purchase from their local dealer

of consumers are concerned 
that dealers have more information































• Greater online adoption

• Growing inventory levels

• Increasing conversion rate

• Improving brand awareness

• Better SEO/WOM & more repeats

• More purchasing direct from consumer

• Greater refurbishment efficiencies

• Improving # of days to sale

• Increasing finance attachment rate

• Launch of ancillary revenue streams

• Increasing market penetration/share

• Additional ancillary product sales

• Launching new subscription service

• Driving international expansion in EU

• Developing in house finance solutions
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of the traditional sponsor promote

the standard lock up(1)



• Unique proposition and brand with market-
leading execution

• Clear leader & significant head start in Europe’s 
most attractive market

• World-class team led by one of Europe’s most 
successful founders

• c.£500bn market across the UK & EU ripe for 
digital disruption

• Benefiting from acceleration & permanent shift 
from offline to online

• Data-driven organisation with favourable 
economics & comps to US peers
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